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DIGITAL@RETAIL IMPLEMENTATION GUIDELINES

Dealer Technical Requirements - SHOWROOM

Digital@retail power 
supply

Cables ducting between 
configuration table and split 
screen 

(if not recessed, use an external 
ducting)

Internet access (RJ45)

LEV TABLET

NEW PRODUCT 
PODIUM/SCREEN

TOUCHSCREEN CONFIGURATOR
(DIGITAL SALES BOOK)

SALES/SPLIT SCREEN
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DIGITAL@RETAIL IMPLEMENTATION GUIDELINES

Digital@retail power 
supply

Internet access (RJ45)

1 Aftersales Screen / Totem

1

Dealer Technical Requirements - AFTERSALES



POWER REQUIREMENTS
• 1 x AC Power sockets located less than 1,5 metres from each device.  Keeping ‘cable runs’ to a minimum.
• Devices should have uninterrupted power 24/7 so that they can download new content overnight.  Screens and media players are 

engineered to be powered-up 24/7 and daily ‘power-down’ can result in issues.

INTERNET REQUIREMENTS
Ø Connectivity:

• 1 x Ethernet socket (RJ45) for each screen / media player - mandatory for NEW Dealers and Refurbishments
o Devices should be hardwire connected by ethernet cable, providing optimum performance.

• Wi-Fi is reserved only for challenging situations where a hardwire solution cannot be implemented.
o The 5 Mbit/s Upload & Download standard still applies for every device wherever located in the dealership.

o If necessary, dealers must provide ‘bridges’ to ensure sufficient coverage to all parts of the Showroom & Aftersales.
o All devices that are ‘screen-mirroring’ must be connected on the same internal network.

WALL-MOUNTED SCREENS
• Architect to ensure walls can bear the weight of screens - estimated weights are provided.
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DIGITAL@RETAIL: REQUIREMENTS FOR DEALER SITE

Architect to take account of the technical infrastructure requirements.


